
What are barriers to entry & upward mobility for youth?

What policy responses may address the graying of the fleet?

What are models of successful pathways to establishing ownership-
level fishing careers?

What factors influence young people’s attitudes towards & 
participation in fisheries?

How do barriers differ by geographic, demographic, and 
sociocultural variables?

RESEARCH QUESTIONS

METHODS

PROBLEM
There is a “graying” of the commercial fishing fleet in Alaska, 

and rates of entry among young local fishermen are declining. 
These trends are evidence of a change in how fishing opportunities 
are perceived and accessed in the commercial fishing industry 
in Alaska, and have significant implications for the resilience and 
sustainability of coastal fishing communities, whose social and 
economic health are deeply rooted in local fishing engagement.
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Family fishing operations in Alaska ca. 1960s - 1980s. Alaska Digital Archives

We surveyed students in fishery-dependent communities (see map above) in the 
Kodiak Archipelago and Bristol Bay regions. Middle and high school students 
completed the surveys in Spring 2015. Numerals indicate the number surveys 
completed in each community. Details about the survey instrument and quantita-
tive analyses are available at our website, http://fishermen.alaska.edu.
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34%
of students 

are concerned 
about drugs 
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of students surveyed 
in Kodiak city 
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home community to 
be in another state, 
another country, or 
elsewhere in Alaska

45%

Kodiak Archipelago

Are you interested in getting more 
involved in commercial fishing?

No 
82%

Yes 
18%

No 
49%Yes 

51%

Bristol Bay

3
out of 5

< 2 
out of 5

Students have been encouraged 
to enter commercial fishing

Jesse Coleman

RESULTS

Ko
di

ak
ci

ty
O

th
er

 
co

m
m

un
iti

es

Percent of responses on a five-point Agree-Disagree scale

A majority of students are concered about the challenges facing their 
communities, but they nevertheless enjoy living there.

Students expressed positive views of fishing overall, but did not see themselves 
becoming commercial fishermen or settling down in their communities.

Students view commercial fishing more positively if they:
• Have family income from commercial fishing
• Are more engaged in subsistence activities
• Have experience fishing
• Want to get more involved in fishing
• Have historical family ties to fishing
• Are younger, male, or Alaska Native

CONCLUSIONS

Community perceptions

Danielle RingerJesse ColemanAMCC

Find more info and updates 
on Facebook #AKNextGenFishermen

or at our website fishermen.alaska.edu
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The future looks good for people who stay here
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Strongly agree Agree Neutral Disagree Strongly disagree
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Bristol Bay
Youth engaged in fishing Current family ties to fishing Historic family ties to fishing

Kodiak Archipelago n = 609; Bristol Bay n = 204


